
  

Job Description 
 
This form summarises the purpose of the job and lists its key tasks. It is not a definitive list of all the tasks to 
be undertaken as those can be varied from time to time at the discretion of the school, in consultation with 
the postholder.  
 
 

 
 
 
 
 
 
 

Job Summary 
 
The mission of LSE is to make a positive difference to the world through bringing research-based 
knowledge to public problems and educating students with the capacity to lead in solving those problems. 
The Extended Education division is a highly successful and commercially focused division that comprises 
of two global offerings that bring the LSE experience and education to a wider audience.  
 

• The LSE Summer School enjoys a truly global reputation, as the largest in the world in terms of 
global intake. The programme typically attracts over 8,500 enrolments from over 90 countries 
worldwide, across 120 courses run over the course of nine weeks.  

• Through LSE-designed University of London Global Programmes, over 10,000 students 
worldwide currently study with us online or at one of 30 recognised teaching centres. 

 
The courses, degrees and diplomas we offer across this diverse and dynamic portfolio provide a 
significant revenue source for the school, generating critical funds to invest in LSE’s world-leading 
teaching and research. We operate in increasingly competitive markets and have ambitious targets for 
growth.  

 
As we are entering into a new phase for the highly successful LSE Summer School and accelerating our 
Global Programmes business development plans, we require a senior student recruitment and 
partnerships professional to build on our success and identify new opportunities that deliver on ambitious 
growth plans. The Deputy Head of Global Partnerships and Student Recruitment will be responsible for 
the development and delivery of the international student recruitment and partnerships strategy for the 
LSE Summer School and effectively supporting the Global Programmes Business Development team. 
The post holder will join the Extended Education division’s Marketing, Recruitment and Events team, and 
work closely with Delivery, Admissions and BD teams across the unit.  
 

Job title: Deputy Head of Global Partnerships and Student Recruitment   

Department/Division: LSE Extended Education  
Accountable to: Associate Director of Marketing and Recruitment  



  

 
Duties and Responsibilities  
 
Key Responsibilities 

• Lead on the planning and execution of the unit’s partnership strategy with select universities in new 
and current markets, ensuring synergies and alignment with the wider school and our business 
development team’s partnership plans  

• Design and deliver a student recruitment plan for each summer school cycle that meets and 
exceeds student recruitment targets and ensure a diverse student body  

• Lead on the operational planning of the Extended Education division’s annual recruitment trip 
calendar, in collaboration with Head of Summer School Programme Delivery and the Global 
Programmes BD team 

• Represent the Summer School, Global Programmes and LSE at recruitment fairs, universities, 
conferences, and other external events, in the UK and internationally 

• Establish a UK home market recruitment plan through relationships with outreach teams, career 
service and academic departments, and exploring the pre-University (Year 13) market through 
school partnerships and range of activities 

• Collaborate closely with the Senior Marketing Manager and wider marketing team on the partner 
marketing and communication plans, as well as collateral, branding and content requirements for 
fairs, trips and social media initiatives with partners 

• Manage and optimise the student recruitment budget, undertaking financial planning, monitoring 
and reporting to ensure that budgets are utilised effectively 

• Develop and deliver webinar series, including info sessions, pre-departure meetings and taster 
sessions that provide a strong partner and student experience through every stage of the 
admissions funnel. This includes gaining support of academic departments and other LSE teams, 
including Summer School Admissions, Accommodation Services and ISVAT (International Student 
Visa Advice Team) 

• Lead and develop the annual Student Ambassadors and Student Representative programmes, 
working in a coordinated way with the marketing and programme delivery team  

• Lead the development, promotional and operational aspects of the Summer School’s Academic 
Directors scholarships, and work with the admissions team to ensure that the scholarship 
programme achieves widening participation, quality and marketing goals  

• Oversee our use of the Unibuddy platform, which connects selected Student Ambassadors and 
staff with the next intake of prospective students from around the globe 

• Support the Associate Director of Marketing and Recruitment in developing the Summer School 
alumni strategy  

• Build effective relationships with key stakeholders across the School to align activities and identify 
interdependencies. This includes academic departments and stakeholders in professional services 
including Central Recruitment and Admissions, Philanthropy and Global Engagement (PAGE) and 
Communications 

 
Market Research and Reporting  

• Conduct annual performance review and develop the annual strategy designed to deliver on 
partner and student recruitment objectives and targets 

• Develop clearly defined annual targets, objectives and key results, monitoring performance through 
KPI reports that will guide efforts and keep the Associate Director of Marketing and Recruitment, 
key stakeholders and senior leaders informed 

• Lead on the delivery of regular student admissions reports during the Summer School recruitment 
cycle, ensuring senior leaders and the wider team is informed 

• Analyse student application data on an ongoing basis to understand the live recruitment status 
across our markets, informing appropriate actions for current and future cycles 

• Conduct research into potential markets and partners, including political, socio-economic and 
education landscapes, affordability, and regional preferences  



  

• Capture marketing intelligence from student ambassadors, scholars and alumni including the use 
of online survey tools, focus groups and interviews 

 
Service Delivery 

• Work closely with the Head of Summer School Programme Delivery to secure an excellent 
applicant and student experience, including establishing seamless admissions journeys and 
collaborations with partner institutions that provides ease of mind for students  

• Facilitate and coordinate inward visits from recruitment partners and schools, ensuring the potential 
of these activities are maximised  

• Proactively identify and follow up on opportunities for recruitment focused collaboration with non-
academic organisations (e.g. government bodies, NGOs and private sector organisations) that add 
value to the School and our Extended Education programmes  

• Demonstrate an innovative and proactive approach to international, on-campus and virtual 
recruitment events 

• Proactively source partner and student feedback and deliver actions that respond to key issues 
 
Management and Leadership  

• Line manage one direct report with a view to grow the team to meet ambitious growth targets. You 
will also draw on expertise and support from team members across marketing, events and 
admissions to deliver on plans   

• Support team members effectively through the School’s appraisal mechanisms to provide staff 
development, enhance performance and embed accountability  

• Effectively manage stakeholders at various levels, ensuring buy in, support, sign offs and 
engagement are generated at appropriate times to move plans forward 

• Lead the unit’s termly senior leadership student recruitment and partner strategy meetings  

• Coordinate regular meetings with the Head of Summer School Delivery and Global Programmes 
BD team to ensure alignment and collaboration 

 
Communication 

• Communicate effectively with partner institutions, enhancing and growing these relationships to 
support objectives 

• Provide regular reports to relevant senior stakeholders including the Director of Extended 
Education, Associate Director of Marketing and Recruitment, Head of Programme Delivery and 
Academic Director of Summer School  

• Ensure that opportunities for collaboration across the School on recruitment activities are 
maximised and that activity reports are communicated efficiently and in a timely manner 

• Communicate HE, School and Unit-wide developments to the Extended Education team on an 
ongoing basis 

 
 

Flexibility 
To deliver services effectively, a degree of flexibility may be required in the duties performed in order to 
meet the demands of service. Job roles may also naturally develop over time and ongoing substantial 
changes to a role will be discussed between line managers and their staff, with job descriptions updated as 
and when appropriate. The postholder will be required to work out of hours and during weekends on 
occasion. The role will also involve overseas travel when required. 
 

Equity, Diversity and Inclusion (EDI) 
LSE is committed to building a diverse, equitable and truly inclusive university. All posts (and post holders) 
will seek to ensure diversity and inclusion, while opposing all forms of unlawful and unfair discrimination on 
the grounds of age, disability, gender identity, marriage and civil partnership, pregnancy and maternity, 
race, nationality, ethnic or national origin, religion or belief, sex and sexual orientation, or social and 
economic background. 



  

 

 

Ethics Code 
Posts (and post holders) are assumed to have a responsibility to act in accordance with the School’s Ethics 
Code and to promote the principles and values that the Code enshrines. The Ethics Code clearly states 
that the whole LSE community, including all staff, students, and governors of LSE, are expected to act in 
accordance with the principles which are set out in the Code. As such you are required to read and 
familiarise yourself with it. The School’s Effective Behaviours Framework is designed to support this Code.  
It sets out examples for the six behaviours that all staff are expected to demonstrate, these can be found 
on the following link: click here. 
 

Environmental Sustainability 
The post holder is required to minimise environmental impact in the performance of the role, and actively 
contribute to the delivery of the LSE Environmental Policy. 

https://info.lse.ac.uk/staff/divisions/Human-Resources/Assets/Internal/staff/OL/Effective-Behaviours-Framework.pdf

