
  

Person Specification 
 
This form lists the essential and desirable requirements needed in order to do the job.  
 
Applicants will be shortlisted solely on the extent to which they meet these requirements. 
 

 
 

 
 
 
 
 
 
 

Competency 
 

Criteria 
 

E/D 

Knowledge and 
experience  

• Educated to degree level or equivalent  

• At least two years of experience working across Philanthropy 
Research functions – prospect identification, prospect 
research, prospect management and due diligence – in a 
university or charity setting   

• Experience of producing high quality research briefings on 
individuals, companies and trusts and foundations for a 
senior audience  

• A track record of identifying quality prospects in support of 
strategic fundraising priorities 

• Experience of qualifying prospect referrals for prospect 
potential  

• Experience of identifying prospects globally, particularly 
within North America, Asia and Europe  

• Experience of identifying connections to prospects  

• A track record of providing advice to fundraising colleagues 
on how to approach prospects  

• Experience of screening prospects and donors for legal, 
ethical or reputational risks 

• A track record of analysing data to establish gift capacities  

• Understanding of the importance of prospect management 
and experience of working with prospect management 
systems  

• Experience of managing fundraiser pipelines and portfolios  

• Experience of working with a fundraising CRM, such as 
Ellucian Advance, Raiser’s Edge, Blackbaud CRM or 
Salesforce 
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Job title: Philanthropy Research Executive   
 

Department/Division: Philanthropy and Global Engagement (PAGE) 
 
Accountable to: Philanthropy Research Manager  
 



  

• Experience of using prospect research and prospect 
identification proprietary databases and tools  

• Experience of providing Philanthropy Research services to 
major gift fundraisers 

• Detailed understanding and practical knowledge of data 
protection legislation as it applies to major gift fundraising  

• Experience of working with data visualisation tools such as 
Tableau or Power BI  

• Understanding of the importance of philanthropy to Higher 
Education 

• Awareness of the philanthropic landscape, particularly as it 
relates to Higher Education  

• Experience of delivering philanthropy research functions 
within a large multi-year campaign 

• Experience of providing analysis on key sectors of the 
economy – such as finance, tech or media – and an 
understanding of how developments in those areas might 
impact prospects and donors 
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Communication  • Ability to produce and edit high quality written work, ensuring 
accuracy, attention to detail and excellent presentation  

• Ability to speak with, or present to, a range of internal 
stakeholders of varying seniority  

• Ability to present complex information clearly – both verbally 
and in writing  
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Investigation and  
analysis  

• Ability to collate and analyse data from a range of sources to 
support prospect identification and management  

• Ability to create and analyse large data sets from the CRM to 
support prospect identification and management  
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Liaison and networking  • Ability to build and develop strong working relationships with 
internal stakeholders  

• Ability to develop a professional network  
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Planning and organising 
resources  

• Ability to contribute to the Philanthropy Research Team 
strategy that will support LSE to achieve financial targets  

• Ability to organise and manage own work, responding 
effectively to changing deadlines and conflicting priorities 
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E – Essential: requirements without which the job could not be done. 
D – Desirable: requirements that would enable the candidate to perform the job well. 


