
  

Job Description 
 
This form summarises the purpose of the job and lists its key tasks. It is not a definitive list of all the tasks to 
be undertaken as those can be varied from time to time at the discretion of the School, in consultation with 
the postholder. 
 

 
 

 
 
 
 
 
 
 
 

Overview of the Unit 
The Summer School, Executive and International Programmes Unit (SSEIP) is a highly successful and 
commercially driven team that delivers LSE’s open enrolment short courses and distance learning degree 
programmes: 
 

 The LSE Summer School is recognised as a global leader, and is one of the top two Summer 
School programmes in the world measured by student enrolments, attracting thousands 
participants annually who study on the LSE campus over an intensive nine-week period every 
summer. 

 The University of London International Programme (UoLIP) was the originator of distance learning 
more than a century ago. More than 20,000 students across nearly 40 countries are currently 
studying LSE designed degrees either through distance learning or accredited organisations. The 
programme is steeped in history, boasting numerous notable alumni including Nobel Prize 
winners and some world leaders. 

 The Unit is also responsible for executive education, with a focus on open enrolment courses and 
custom programmes.  

 
The programmes represent valuable revenue sources for the School, generating critical funds to invest in 
teaching and research activity. All our programmes operate in increasingly competitive markets and have 
high ambitions for growth.  

 
Job Summary  
This exciting role will report directly to the Head of Summer School and will be responsible for all above 
and below-the-line Summer School marketing. The position requires a self-starter with excellent 
organisation and communication skills, a flexible approach and great attention to detail.  
 
The successful candidate will join a small but growing team who have a track record of success in 
delivering well-presented and engaging campaigns to an international audience. The post holder will be 
able to demonstrate a similar track record of leading impactful campaigns that drive conversions and 
revenue growth. Experience of promoting to markets outside of the UK is also desirable.  
 
Experience within the higher education sector is desirable but not essential. A minimum of 3-5 years 
integrated/ full-service marketing experience is required.  

Job title: Marketing Manager – Summer School  

Department/Division: SSEP  Accountable to: Director of Summer School  



  

Duties and Responsibilities  

General marketing  

- Create and coordinate a strategic integrated marketing plan for the LSE Summer School. 

- Instil marketing best practice across all campaign activity. 

- Develop campaigns in line with the LSE Summer School brand. Ensure that all information and 

marketing material meets the standards required by an institution with LSE’s reputation.  

- Design, produce and develop content for a variety of internal and external publicity materials for 

a broad international audience, supported by the marketing officer.  

- Produce engaging written content that is appropriate to the audience.  

- Take a hands-on approach to delivering and managing specific integrated marketing campaigns 

aimed at enrolment, and the enhancement of the student journey/experience. 

- Be proactive in identifying touch points with potential and enrolled students to ensure delivery 

of high quality and engaging communications at every step of the journey. 

- Work with internal designers and external creative agencies to deliver attractive and effective 

marketing collateral.  

- Assist with the planning and execution of international recruitment visits (Fairs, Expo’s and 

presentations) and attend where necessary. Take responsibility for tracking event performance 

and ROI.  

- Improve the unit’s overall conversion rate through identifying groups and targeting them with 

bespoke and timely messaging. 

- Develop a pipeline of activity to deliver optimum rates of conversion from prospective to 

enrolled/paid student.  

 

Digital marketing 

- Support the Digital Marketing Manager in creating and delivering the programmes digital 

marketing strategy across web, email and curated social media.  

- Oversee all digital communication channels which currently include; website, email marketing, 

Facebook page, Twitter feed, Instagram and a private Facebook group for communicating with 

enrolled students.   

- Work with our media agency to plan and executive online advertising and PPC campaigns.  

Monitor delivery and performance.   

- Accurately track the performance of all top-level digital marketing activity and report regularly to 

the senior management. 

- Manage targeted email marketing campaigns. Take a hands-on approach to delivering engaging 

content and best practice in this area.  

- Sourcing 3rd party email data where appropriate. 

- Continuous optimisation of existing digital communications to both prospective and enrolled 

students. 

- Identify new digital marketing opportunities that are cost effective and manageable within 



  

available resource. 

- Manage and deliver an engaging content marketing programme that is appealing to 

international students wishing to spend their summer studying in London.  

 

Administration, Budget and Team Management 

- Line management of Marketing Officer – Summer School (band 5).  

- Manage and monitor the annual Summer School marketing budget. 

- Adhere to LSE procurement policies, and always seek best value for the unit and the School. 

- Allocate tasks according to available capacity.  Regularly monitor Summer School workload and 

progress towards completion of assigned tasks. 

 

Communication 

- Liaise closely with other team members to assist in producing creative, accurate and appropriate 

marketing collateral. 

- Report regularly to the Head of Summer School. 

- Liaise directly with the Summer School programme team, and attend regular meetings. 

- Be a proactive contributor in team and unit meetings. 

- Develop a network within the wider School community that enables opportunities for promotion 
via LSE’s broader communication channels both on and offline. 

- Engage with Summer School faculty and students to highlight them within marketing messaging. 
 

Flexibility 
To deliver services effectively, a degree of flexibility may be required in the duties performed in order to 
meet the exigencies of service. Job roles may also naturally develop over time and ongoing substantial 
changes to a role will be discussed between line managers and their staff, with job descriptions updated 
as and when appropriate. 

Equity, Diversity and Inclusion (EDI) 
LSE is committed to building a diverse, equitable and truly inclusive university. All posts (and post holders) 
will seek to ensure diversity and inclusion, while opposing all forms of unlawful and unfair discrimination 
on the grounds of age, disability, gender identity, marriage and civil partnership, pregnancy and maternity, 
race, nationality, ethnic or national origin, religion or belief, sex and sexual orientation, or social and 
economic background. 

Ethics Code 
Posts (and post holders) are assumed to have a responsibility to act in accordance with the School’s 
Ethics Code and to promote the principles and values that the Code enshrines. The Ethics Code clearly 
states that the whole LSE community, including all staff, students, and governors of LSE, are expected to 
act in accordance with the principles which are set out in the Code. As such you are required to read and 
familiarise yourself with it. The School’s Effective Behaviours Framework is designed to support this Code.  
It sets out examples for the six behaviours that all staff are expected to demonstrate, these can be found 
on the following link: click here 

Environmental Sustainability 
The post holder is required to minimise environmental impact in the performance of the role, and actively 
contribute to the delivery of the LSE Environmental Policy. 

 

https://info.lse.ac.uk/staff/divisions/Human-Resources/Assets/Internal/staff/OL/Effective-Behaviours-Framework.pdf

